
International Journal of Latest Engineering Science (IJLES)                                            E-ISSN: 2581-6659 

DOI: 10.51386/25816659/ijles-v9i4p102 

Volume: 09 Issue: 04                                     July to August 2026                                      www.ijlesjournal.org  

                This is an open access article under the CC BY-NC-ND license (http://creativecommons.org/licenses/by-nc-nd/4.0/)                  Page 11 

Psychological Predictors of Minimalist and 

Maximalist Consumer Behavior: 

Implications for Marketing and Management 

Strategy 
Aqsa Khalid* 

*Assistant Professor, AGOI, affiliated to AKTU 

Abstract 

Minimalism and maximalism represent contrasting aesthetic and lifestyle preferences that reflect distinct patterns of 

cognition, emotion, personality, and cultural orientation. Minimalism emphasizes reduction, simplicity, and clarity, 

whereas maximalism embraces complexity, abundance, and expressive diversity. While psychological research has 

long examined aesthetic preferences broadly, systematic analysis of predictors distinguishing minimalists from 

maximalists remains emergent. This paper synthesizes theoretical frameworks and empirical evidence on the 

psychological predictors of minimalist and maximalist preferences, focusing on personality traits (especially Big 

Five traits), cognitive processing styles, emotional regulation patterns, socio-cultural influences, and environmental 

values. By integrating findings from experimental aesthetics, personality psychology, and consumer behavior 

research, we propose a multidomain model of aesthetic preference that explains individual differences in 

minimalism vs. maximalism. 

 

1. Introduction 

Preferences for environments, objects, and lifestyles characterized by minimalism or maximalism are more than 

matters of taste—they reflect underlying psychological processes related to personality, cognition, emotion, and 

values. Minimalism, often encapsulated by the slogan “less is more,” emphasizes simplicity, reduction of clutter, 

and functional restraint. In contrast, maximalism champions “more is more,” favoring richness, expressive 

abundance, and layered complexity in spaces, objects, and aesthetics. Both approaches shape daily behavior, 

influence emotional experiences, and signal identity traits. 

 

Despite their prevalence in design, fashion, and lifestyle discourse, the psychological predictors of minimalism vs. 

maximalism have been under theorized within empirical psychology. This paper draws on research from personality 

psychology, experimental aesthetics, consumer behavior, and cultural studies to map key predictors that predispose 

individuals to prefer minimalist or maximalist environments. 

 

2. Theoretical Foundations 

2.1 Aesthetic Preferences in Psychology 

Experimental aesthetics is a sub-field of psychology that studies how people perceive and evaluate beauty and 

aesthetic phenomena empirically rather than purely subjectively. According to classical work by Fechner and later 

researchers, aesthetic preference can be influenced by stimulus properties (e.g., symmetry) and individual 

characteristics (e.g., personality) alike.  

 

Processing fluency theory holds that stimuli that are easier to process cognitively are subjectively experienced as 

more pleasant. In aesthetic contexts, minimalist designs—typically simple and symmetry based—may be easier to 

process for some people, while maximalist designs may appeal to those who derive pleasure from complexity and 

novelty. 

 

3. Personality Predictors 

3.1 Big Five Personality Traits 

One of the most robust frameworks in personality psychology is the Big Five model (Openness, Conscientiousness, 

Extraversion, Agreeableness, and Neuroticism). Research on personality and aesthetic preferences suggests that 

broad traits, particularly Openness to Experience, are linked to preferences for complexity and novelty, which 

likely align with maximalist aesthetics.  
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 Openness to Experience: Individuals high in openness tend to enjoy novelty, variety, and imaginative 

experiences. They are more likely to gravitate toward maximalist environments that offer rich sensory 

stimuli and layered meanings. In aesthetic research, openness correlates with preference for 

non-conventional and complex art forms, which parallels maximalist preferences. 

 Conscientiousness: High conscientiousness—characterized by organization and discipline—may 

predispose individuals to minimalist environments that emphasize order and functional simplicity. 

 Extraversion: Sociable and sensation seeking extraverts might prefer environments that are stimulating 

and vibrant, traits associated with maximalism. 

 Neuroticism: Individuals with higher neuroticism might prefer environments that reduce sensory load, 

aligning with minimalist preferences for simplicity and calm. 

This pattern aligns with past empirical work showing personality’s influence on aesthetic preferences generally: for 

example, openness is consistently associated with stronger preference for complex visual art.  

 

3.2 Trait Complexity and Cognitive Style 

Personality also relates to cognitive and emotional processing styles. Minimalists often value cognitive simplicity 

and clarity, seeking environments that reduce distraction and cognitive load, whereas maximalists may derive 

enjoyment from the richness and complexity that stimulate cognitive engagement. This pattern resembles need for 

cognition and sensation seekingconstructs: individuals high in need for cognition enjoy complex stimuli, aligning 

with maximalist appeal, while those lower in this trait may prefer streamlined environments typical of minimalism. 

 

4. Cognitive and Emotional Predictors 

4.1 Cognitive Processing Styles 

Minimalist environments reduce visual complexity, which can reduce cognitive overload and support focus. Studies 

on design psychology suggest that cluttered or complex environments can increase stress and reduce cognitive 

clarity, whereas simple environments can enhance focus and calm.  

Conversely, maximalist environments may support embodied engagement and creative thought by offering diverse 

stimuli that encourage exploration, associative thinking, and novel connections. Individuals with cognitive styles 

that flourish in rich sensory contexts may thus gravitate toward maximalism. 

 

4.2 Emotional Regulation and Aesthetic Choice 

Emotion regulation strategies also shape aesthetic preferences. Minimalists may seek environments that facilitate 

emotional calm and detachment from stressors, while maximalists may use rich sensory environments as expressive 

outlets. Emotional expression through surroundings supports identity construction and emotional experience. 

 

5. Behavioral and Value Based Predictors 

5.1 Minimalism as Lifestyle and Value System 

Minimalism as a lifestyle often transcends mere design preference and becomes a value laden choice. Research on 

minimalism as a sustainable lifestyle shows that individuals who adopt minimalism often express values related to 

autonomy, voluntary simplicity, and environmental concern. Minimalist consumer behavior includes cautious 

shopping, decluttering, and prioritization of longevity and self-sufficiency over excess consumption. 

This approach suggests that values like ecological awareness and mind-ful consumption predict minimalist 

orientation, not purely personality traits. 

 

5.2 Maximalism and Expressive Identity 

Maximalism can function as a form of expressive identity and creative freedom. Anecdotal evidence suggests that 

maximalist environments allow individuals to express uniqueness and emotional richness through colors, patterns, 

and personal artifacts. Although systematic empirical research is limited, such findings indicate that maximalism 

may align with values prioritizing creativity and identity expression.  

 

6. Socio-Cultural and Developmental Predictors 

Cultural and demographic factors influence aesthetic preferences. Urbanization and modern design trends have 

promoted minimalist aesthetics globally, especially among younger urban populations, potentially affecting 

preferences. Cultural norms around materialism, consumption, and aesthetics interact with individual psychological 

traits to shape preference for either minimalist or maximalist environments. 
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Life stage may also play a role: younger adults navigating identity formation may favor maximalist expressions, 

while older adults seeking calm and efficiency may choose minimalist settings. 

 

7. Integrative Model of Predictors 

We propose an integrative model in which aesthetic preference exists along a continuum from minimalism to 

maximalism shaped by: 

1. Personality Traits (e.g., openness, conscientiousness) 

2. Cognitive Styles (e.g., processing preferences, complexity tolerance) 

3. Emotional Goals (e.g., calm vs. expressive environments) 

4. Value Orientations (e.g., environmental concern, identity expression) 

5. Cultural and Life Stage Factors 

This model advances understanding beyond dichotomous categorization by accounting for how multiple 

psychological domains interact to shape aesthetic preference. 

8. Discussion 

Understanding predictors of minimalism vs. maximalism illuminates broader psychological dynamics. 

Minimalism’s emphasis on simplicity appears linked to personality traits favoring stability and reduced cognitive 

load, while maximalism reflects tendencies toward novelty, creativity, and emotional expression. Real-world studies 

on minimalism as a lifestyle confirm its association with reduced consumption and enhanced emotional well-being, 

mediated by intrinsic motivations and values. 

  

Future empirical research should test the proposed model with structured psychological instruments, measuring both 

trait differences and contextual influences. Comparative cross-cultural studies would also clarify how cultural norms 

and values shape these preferences. 

 

9. Conclusion 

Minimalist and maximalist preferences reflect a constellation of psychological predictors spanning personality, 

cognition, emotion, and values. Minimalism aligns with traits and motivations that prioritize simplicity, clarity, and 

self regulation, while maximalism resonates with traits favoring complexity, expressive identity, and novelty. An 

integrative understanding of these predictors enhances insight into human aesthetic behavior and supports 

applications in design, well-being interventions, and consumer behavior. Continued research bridging experimental 

aesthetics and personality psychology promises richer theoretical development and practical insight into how 

individuals construct meaning through their preferred environments. 
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